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Program: 

Internet Marketing

Program Director(s): 
Moutusi  Maity
Dates: 


22 – 24 July, 2009
Program Charges:
Residential: Rs.45,000/-

Non-residential: Rs.42,000/-
Introduction

Is your company involved in Web-based marketing OR, is your company thinking of pursuing Internet marketing? Are you contemplating on how to go about establishing a Website that attains your business objectives? OR, are you simply curious to know what entails the process of implementing, monitoring controlling an Internet marketing plan? You might be thinking of establishing transaction facilities for your customers OR, you might be content to simply providing information via a Website.
Internet marketing, in India, is growing in importance across most industries and consumer groups. The need to include the Web as a component of strategic marketing is increasing. This programme provides a blueprint for approaching Internet marketing. You will come away with a preliminary action plan for integrating Internet marketing into your total marketing strategy. This program will further help managers understand marketing on the Internet from both strategic and tactical perspectives. 

Objectives

· Understand the processes involved in developing an Internet Marketing Plans

· Identify the Internet business model best suited for your organization

· Understand the evolving nature of the field of Internet Marketing and increase an awareness of the relevance of Internet Marketing

· Return to the workplace with actionable ideas in all areas of e-marketing, including specific tools and platforms, search engines, and strategic website development 

Contents/Methodology

· Framework for developing an effective Internet Marketing Plan

· Procedures for best leveraging the capabilities of the Internet for marketing your product

· Best practices for reaching your consumers through the varied tools on the Internet (e.g., e-mail, advertising, sponsored virtual communities, etc.)

· Procedures for mapping your consumers’ activities on your Website

· Processes for incorporating, monitoring and leveraging Web Analytics towards achieving strategic      objectives for your Internet Marketing plan

· Search Engine Marketing (SEM) and Search Engine Optimization (SEO) strategies towards achieving your strategic objectives

· Frameworks for designing effective Websites

Target Participant Profile

For senior and middle level executives from the functional areas of marketing, advertising, information technology, product and brand management. The program aims to enhance the understanding of how the capabilities of the Internet can be leveraged by the participants who deal with or are interested in establishing an e-marketing initiative. 
CERTIFICATE OF PARTICIPATION

A certificate of participation will be awarded to the participants by IIMB
Registration

Duly completed nominations in the enclosed form along with a crossed demand draft drawn in favour of the "Indian Institute of Management Bangalore", may please be sent to: 

The Administrative Officer (EEP)
Indian Institute of Management Bangalore

Bannerghatta Road, Bangalore 560 076

Phone: 080 – 26993742/3264/3475 

Fax: 080 - 26584004/26584050 

E-mail: edp@iimb.ernet.in 

Website: http://www.iimb.ernet.in 

　
Once registration is accepted, cancellation will not be permitted and no refund request will generally be entertained, but substitution of participants will be considered.
